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Abstract: This paper maps and analyses value chain for tomato in the Himachal Pradesh. Primary data have been collected through survey 
method by adopting multistage random sampling technique. The value chain highlighted the involvement of diverse actors, who participated 
directly or indirectly in the value chain. Different actors identified in the study area were input suppliers, farmers, traders/commission agents, 
wholesalers, retailers and ultimately consumer. Different enablers identified in the study area were district agriculture department and regional 
horticulture and agriculture research and training stations at Bajaura, Co-operative and Gramin banks, other commercial banks, Agricultural 
Produce Market Committee (APMC) Kullu and Lahaul Spiti. Four channels were identified in the marketing system of tomato in the study area. 
Out of the total value added, the wholesalers add 11.39 per cent of value and the retailer creates value to the tune of 11.60 per cent in the 
domestic value chain by performing functions like place utility, storage utility and possession utility. There is a potential niche for Himachal 
Pradesh to develop off-season tomato pocket by leveraging the small scale tomato processing units, cooperative societies and self-help 
groups in the tomato growing temperate region- Naggar, Banjar, Lag valley and Manikaran valley of Kullu block.  
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Vegetables play a major role in Indian economy by 

producing higher returns per unit area and time, besides they 

provide nutritional and economic security. The demand for 

vegetables is continuously increasing at a faster rate due to 

increasing population pressure, increasing awareness of 

nutritional value of vegetables and as a result of the 

increasing per capita income over time. Vegetables have 

higher productivity, shorter maturity cycle, high value and 

provide higher income leading to improved livelihood. The 

vegetable crops also offer better crop diversification and 

intensification. The cultivation of better quality vegetable 

crops have a much higher export potential not only to 

neighbouring states in the country but have recently found 

way to the African/South Eastern countries as compared to 

field crops and thus help to generate a valuable foreign 

exchange (Arya 2001). India is one of the major vegetable 

producing countries in the world and ranks second after 

China with an area 10436 thousand hectares and production 

187474 thousand MT during 2018-19.Out of which the total 

area under tomato is 789.2 thousand hectares and total 

production is 19759.3 thousand MT during 2018-19 

(Anonymous 2019). Agriculture is the mainstay of the 

economy of Himachal Pradesh contributing around 22 per 

cent to the state income and engaging 67 per cent of the 

working population. Because of predominance of hilly terrain, 

only 11 per cent of total geographical area of 55.7 lakh ha is 

available for cultivation. Around 86.4 per cent of the land 

holdings are marginal and small and the average size of 

holding is around 1.04 ha which is decreasing continuously 

due to increasing population pressure on limited arable land 

(Chahal et al 2020). Vegetable production plays important 

role in poverty alleviation through employment generation, 

improving the feeding behaviour of the people and creating 

new opportunities for poor farmers. Since the vegetable 

products are bulky, perishable and has continuous demand 

in the market, its production and marketing allows high 

productive employment. Increasing horticultural production 

and marketing thus contribute to commercialization of the 

rural economy and create many off-farm jobs (Weinberger 

and Lumpkin, 2005). Tomato ( ) is the Solanum lycopersicum

major cash generating crops of this area with 4-6 months 

duration. The cultivation of better quality vegetables have a 

much higher export potential not only to neighbouring states 

in the country but have recently found way to the 

African/South Eastern countries as compared to field crops 

and thus help to generate a valuable foreign exchange (Arya 

2001). The perishable nature of vegetables results in failure 

with respect to producer to oversee supply in the markets. 

The overall losses in vegetables can be up to 25 per cent of 

total production (Verma and Singh 2004). This loss of 

vegetables at the grower level results from lack of knowledge 

about proper post-harvest management, improper grading, 
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